


INFORMATION
& RESOURCES

Coronavirus Resource Center

As the pandemic progressed, Transtar launched the Coronavirus
Resource Center, an online portal with the goal of providing
customers with the information necessary to make informed
business decisions. www.Transtarl.com/CARES aggregated
industry, government, and health-related updates on a single
website, which quickly became the go-to source for the
industry.

Webinar Archive

The Coronavirus Resource Center houses the complete
recordings of the webinars Transtar Industries has hosted,
dating back to April. These 60- and 90-minute presentations
feature Chief Executive Officer Neil Sethi and members of the
leadership team, including Chief Financial Officer Joe
Levanduski, Vice President of Sales and Marketing Tom DeMille,
and Vice President of Supply Chain Kevin Rozsa, and cover a
variety of topics: Forecasting the near- and long-term future of
the industry, informed by leading data, and relief resources for
transmission shops.

Q www.Transtarl.com/CARES

Document & Webpage Library

This online portal features a list of useful websites and

downloadable documents. There are posters from the CDC that

detail how to help stop the spread of infectious germs, which is

useful for printing and displaying in shop lobbies or waiting

areas where customers congregate and instructions for making

a simple face covering at home. The document library also TRANSTARINDUSTRIES®
offers resources produced by Transtar, such as their travel @ Important
authorization form, which was a necessity in late spring when Text Updates
cities and states were restricting travel to only essential

workers, and a customizable open for business sign. Transtar Webinar Register for webinar

events and other
important updates:

°
Serl es www.Transtart.com/text

TRANSTAR INDUSTRIES @

The Coronavirus Resource Center is complemented by regular
memorandums from CEO Neil Sethi and his leadership team.
Interested parties can register for these communications by

submitting their name, email address, and shop name to Register for Webinar events
marketingadmin@transtarl.com. and other important updates

CEO Neil Sethi says, “I am proud of our Transtar team for our
ability to quickly evolve, supporting customers during this
challenging time by providing helpful information and products.
We remain dedicated to ensuring our industry not only survives
this pandemic, but emerges even stronger in the future.”

Q www.Transtar1.com/text




INNOVATION IN

PRODUCT LINES & PROCESSES

Q carsterilizer.com

Exclusively from Transtar Industries

Providing customers with new product lines, as well as information and
resources, have always been the cornerstones of Transtar’s offerings.
Even against the backdrop of a pandemic, innovation and growth have
continued for the industry-leading parts distributor, as evidenced by the
introduction of Transtar’s vehicle sanitization brand, CarSterilizer.

Total Interior Vehicle Sanitization

In late March, Transtar leadership recognized the industry’s need for
quality, affordable sanitization products after mobilizing to provide their
workforce with the supplies necessary to keep them safe.

In response, chemists at Transtar’s collision paint company, Transtar
Autobody Technologies (TAT), developed an effective sanitization
solution. TAT shifted production to manufacture mass quantities of a 70%
Isopropyl alcohol solution, filling an industry-wide need for a readily
available disinfection product. This surface disinfectant meets the CDC’s
guidelines for the decontamination of surfaces in vehicles and homes,
pairs with a spray gun applicator to allow shops to disinfect customers’
vehicles within ninety seconds or less. In addition to surface sprays, which
are available in 4-ounce, 32-ounce, and 1-gallon quantities,
FDA-approved hand sanitizer is also offered. These American-made
products, named Paragon, are available for purchase at
www.CarSterilizer.com.

Paragon fills the need to protect our employees and their families, in
addition to being an excellent value-add offering for transmission
shops. Depending on the application, a single gallon of Paragon can
disinfect up to 75 vehicles, and by offering peace of mind, the shops
that use this product find more cars are rolling into their lots.

- President of TAT Ben DePompei , ,

The brand started with the company’s need to protect employees by
securing reliable sources of personal protective equipment such as masks
and gloves, and then extending those materials to protect employees’
families. Customers and shops soon began requesting these supplies, too,
and CarSterilizer was launched.

Masks, Gloves, and More

CarSterilizer also offers reliable availability of personal protective
equipment (PPE) such as three-ply face masks, latex and nitrile gloves,
plastic seat coverings, and much more. Transmission shops place regular
orders for their employees and customers, in accordance with CDC
guidelines on the use of masks, gloves and other PPE. Customers can visit
www.CarSterilizer.com to place an order.

VP of Sales and Marketing Tom DeMille says, “The Paragon product and
the CarSterilizer brand were launched in a matter of weeks, helping to fill
an important need during extremely challenging times. We are proud of
our organization for pivoting to produce and distribute these materials.”



PRODUCT
INNOVATION
CONTINUES

At a time when supply chains were faltering, the
availability of Transtar’s foundational product offerings,
such as overhaul kits, transmission and hard parts, and
fluid, experienced minimal disruption.

Q transend.us
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Transtar Industries has been proud to contribute to solutions
rather than succumbing to fear or uncertainty. While we do not
know what the next month — let alone next year — may hold in
store, we are certain that the future is created by the individuals
brave enough to shape it. We are looking forward to continued
innovation and providing the transmission industry with
whatever it demands now and into the future.

- CEO Neil Sethi , ,

In January, Transtar expanded its driveline offering through a collaboration with
Yukon Gear & Axle and USA Standard Gear brands. Hundreds of differential parts
and kits were added and made easily searchable via transend’s proprietary
differential lookup tool, making it easier than ever before for customers to find the
differential parts that fit the vehicle in their bay. This premier offering, with its
quality rear-differential parts, is perfectly positioned to cater to the growing
consumer appetite for light trucks and SUVs. As this vehicle segment continues to
grow, Transtar is ready to deliver.

In response to the coronavirus, consumers’ preference began tilting in favor of
personal mobility over public transportation. Shoppers continue to purchase used
vehicles, which can make selling a transmission rebuild more challenging. In
February, to provide an additional option to service jobs that are not suitable for a
transmission repair or rebuild, Transtar launched a complete used transmission and
transfer case program. Transtar sales representatives are equipped with an online
portal where they can access low-priced quotes on used units from salvage yards
nationwide. The program features all-inclusive pricing and a 90-day warranty on
used units. Customers can contact their Transtar sales representative or call
1-855-TRANSTAR to learn more. This complete used transmission and transfer case
offering is in addition to the complete remanufactured unit program which their
sales representatives have been selling for the past decade.

And in July, a unique collaboration between Transtar and Allison was announced:
Shop customers now have access to Transtar-branded fluid which displays Allison
certification on bottle labels, as well as a Transtar-produced aftermarket equivalent.
All of these newly expanded and recently launched product offerings are available
on www.transend.us, the industry’s best parts lookup and ordering software.

Not only does transend feature these new product offerings in an easy-to-navigate
website, the industry’s leading parts lookup and ordering software has undergone
major expansions, starting with enhancements to the product details page. More
powerful than any print catalog, product pages on transend offer a wealth of
important information, including fitment and application data, safety data sheets,
and more. These improvements help customers make more informed purchasing
decisions and drastically reduces the already low rate of parts return.

Although growth in products and technology have continued, Transtar’s highest
priority in 2020 quickly pivoted to focus on the health and safety of employees,
customers, and suppliers, and every level of the organization is dedicated to
achieving this goal. Office staff such as sales representatives and customer service
members have been working remotely since early April, limiting the number of
employees across all Transtar locations and facilities. The employees whose roles
necessitate in-person work, such as warehouse staff and delivery drivers, undergo
mandatory temperature screenings and handwashing, as well as wearing face
coverings and enforcing social distancing throughout the workday. To complement
these internal safeguards, external procedures were introduced, including a
touchless delivery system to limit customer’s face-to-face contact with delivery
drivers.

This year we have witnessed ordinary Americans struggle against the unimaginable
odds of a highly infectious pandemic, the everyday heroism of essential workers,
and the collective effort of an industry to surmount newfound challenges.





